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Whitespace is a multidisciplinary design agency, that helps
create brands, beautiful packages, amazing digital products,
and your next big architectural project.

whitespace.krd

Our Services

Branding
Architecture
Editorials
Packaging
Digital Design

Trusted by 180+ brands
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Over 15 Years of Experience

Korek Telecom

Lucid

Dr.Online

Karas

Delos

Korek Telecom is the fastest growing
telecommunications company in Iraq.

Branding for Lucid Source / LS
company specialized in developing
software solutions, designing, mobile
apps, and digital marketing, founded
in Erbil city.

Dr.Online is a medical application that
makes access to health services easy
through a variety of services.

Branding for an exclusive kitchen
company in Erbil city that provide
furnitures and kitchen cabinets.

Branding for an international firm
that experts in providing sanitary and
luxury furnitures.

Imagine a doctor sitting on a line, you
would say it is “ Doctor On Line” that
where our idea for the logo comes
from.

Logo design features luxury typeface
of Karas using Kurdish letters and
typology.

Logo design symbolizes courage,
power, strength, pride, dignity, material
wealth and riches, as a characteristic
of ancient Delos Naxian marble lion.

Our services cover all provinces of
Iraq, extending freedom of mobility to
users by providing a broad range of
advanced communications services.

Gigant

Al-Hikmat

Handdown

Somari

Loud Agency

Branding for a technological agency
that meet the needs of software,
network and technical support of
public and private organizations.

Branding for general trading and
contracting company based in Iraq.

Branding for KRG duty frees that
consists of market chains on the
borders of Kurdistan region and in the
airports.

Branding for traveling agency called
Somari Booking founded in Erbil.

Branding for a marketing agency based
in Erbil, Iraq.

Logo design features Ivory lion’s head
carved in very high relief.

Logo design features O that imitates
sound waves and making a loud sound.

Logo design represents giant robotic
ant in minimal g-letter that reflect
brand identity.

Virginia Tobacco
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Logo design features abstracting LS
in a way that represents developer
coding language.

Logo design indicates Al-Hikmat in
Arabic typographic islamic pattern.

Logo design represents H letter with
arrows directed toward all sides.

Ara

Apt

Qafia Agency

Ballu

Branding for the largest and most
organized distribution company in
KRG to open kiosks, markets to cover
all major cities, towns, and villages.

Branding for media center that aims
in preparing educational subjects for
Kurdish new generation in Kurdish
language.

Branding for real estate investment
and second residency, located in Erbil,
Iraq.

Branding for an advertising agency
specialized in brand making and
marketing strategies.

Ballu is a Production Agency Located
in Slemani.

Logo design represents VT the initial
letters of the brand embracing dried
tobacco leaves in it.

Logo design features opened book
with engraved Ara marque in it using
Kurdish typeface.

Logo design features key as major
received item when buying any
property.

Logo design represents brand name
by abstracting Arabic letters.

The idea behind the logo is a dynamic
B, we also developed a custom
wordmakr that works really well with
the logo.
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Korektelecom
Erbil

Korektelecom

Korektelecom

Erbil

956

posts

169k

followers

1

following

Follow

Korek Telecom
The World is in Your Hands
Welcome to the official Instagram of Korek Telecom.
Customer service number 411
www.korektel.com

IGTV

.  
20 Years
Sharing Love

15.300 Likes

Korektelecom

3000 Likes
Get ready! Something really cool is coming!

50 MINUTES AGO ·SEE TRANSLATION
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Korektelecom

Get ready! Something really cool is coming!

50 MINUTES AGO ·SEE TRANSLATION
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Welcome

The world is in
your hands.

COPYRIGHT ©2020. ALL RIGHTS RESERVED.

DEVELOPED BY WHITESPACE

What’s
Inside

Welcome to Korek Telecom’s guideline, we hope that through this
guideline you will get a clear picture of what the brand stands for. All
employees of Korek must have a clear understanding of Korek’s brand and
this guideline in order to help them better reflect the brand while working
with Korek.

About us

Forming unique
kinds of human
connections.

KOREK BRAND GUIDE

VERSION 1.0

We deeply care about user experience, we
make sure our services connect users at all
times and in all places. We try our best to
terminate any inconveniences users might
face while using our services. By providing
our services in all areas and regions of Iraq
without any differentiation, we emphasize one
of our core values, which is the reliability of our
services.

Korek’s target audience is mainly the youth
because we see potential and energy in them
and they are our future generation, we want
to help them grow and nurture. We think
that by using our services they can have an
easier lifestyle and achieve their dreams more
comfortably.

We avoid cliches and big promises without any
real outcomes, we are real and authentic to our
users. By being straightforward and honest, we
have planted a long lasting trust in our users
and we work to keep that trust by doing our
best.
Korek treats users as humans rather than
customers, we use a humble and friendly
language with our users because we are the
network of the people. We try to see their
needs and ambitions for the future in order
to make their everyday lives easier and more
productive.

We try to present our services and offers in
creative and innovative ways, in order to stay
ahead of trends and be more appealing to our
younger audience.
Korek is both local and modern. The culture,
traditions and heritage of Iraq are very
important elements to Korek’s brand, at the
same time being modern and up to date is also
very crucial for the brand.

OUR SERVICES
COVER ALL REGIONS OF IRAQ

In the past, telecommunications services
were seen as leisure services that weren’t
necessarily “needed”, but nowadays using
technology to communicate has turned from
an option to the only option. Which makes
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039 Using Black & White

110 Story Thumbnail Examples

040 Approved Color Pairings

115 Social Media Post Guide

Voice & Style
010 Tone of Voice

VERSION 1.0

124 General Look & Feel

Typography
046 Kurdish/Arabic Typeface
047 Common Errors

019 Lockup Construction

Visual Styles

021 Alternative Lockups

049 Elements

023 Color Variations
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This style guide is a reference for our internal
design team, vendors, and others who are
authorized to work with Korek telecom brand.
The standards, guidelines, and references
within this document are grounded in the
years of research, experimentation, and brand
executions that have preceded our new brand
look and feel.

one of our execution templates have internal
documentation that is easier to update, follow
and implement in today’s digital environment.
Instead, the focus of this guide is to empower
you, the creative, with the elements you need
to create. By utilizing these tools, resources,
and adhering to the guidelines within, you’ll
make things that look like the Korek telecom
brand, every time.

Our intent with this guide is not to restrict
creativity and innovation: far from it. We believe
in the creative spirit, and innovation is one of
our core values.

Please refer back to this guide often. We
believe that our style guide is a living
document. It should evolve over time, just as
our brand inevitably will.

What we strive for is a coordinated, consistent,
and effective brand presence in everything
we create. If we make something, we want to
make sure people know where it came from.

If you have any questions concerning the
content of this guide, please don’t hesitate to
reach out to us.
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VOICE & STYLE
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VOICE & STYLE
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About The Brand
Speed. Reliability.
Quality. Security.
We make brave &
bold decisions.

While some of our brand executions and
graphics have been standardized-like business
cards, letterhead, and envelopes-these are
not intended as the focus of this guide. Each
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Voice & Style

Tone of
Voice

To bring the world into your hands, love into
your heart and a smile onto your face.

First update
Year 2010

Korek’s job even more essential, Korek also has
a hand in expanding Iraq’s economy.
Iraqis are very proud of Korek and consider it
their own because it was with them from the
beginning and is a local brand that was able to
win over other international companies.
Current update
Year 2020

The tone of voice describes how a brand communicates with the
audience and thus influences how people perceive their message. A
company’s tone of voice represents the brand personality and values.

Managing written tone of voice is a key part of
achieving a unified character across all your
communications, internal and external.

KOREK BRAND GUIDE
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VOICE & STYLE

This includes the words you choose and the order in which you put them
and applies to all the content you deliver — website content, social media
posts, emails, and any other formats.

Just as it’s desirable to have a consistent look
and feel in design terms across stationery,
signage, advertising and online marketing, so
it’s also worthwhile ensuring that the content
of all these media feels like it’s coming from a
single source.

As different purposes require different measures, your tone of voice may
vary from time to time, depending on the audience, The media you use
and the goal you are pursuing, but your overall voice should be consistent
and observed in every piece of content you deliver.

Tone of Voice
PAGE 11

Personality

Humancentric

A brand personality is a consistent set of human traits assigned to a brand
name. It is as emotional as it is visual. Physical attributes, like company
colors, logo and slogans are obvious contributors to a brand personality.
But below the surface, are key characteristics that make a brand what it
is. These personalities help a brand form connections with its users. The
survival of your brand is dependent on that human connection you make
with your customers.

We understand that being ahead of the trends means that we must be innovative and attractive to
youth. We localize the way we communicate to our audience because our brand cares about Iraq’s
culture, heritage and traditions. Instead of using a sophisticated and complex language, we speak
to our users in a simple and clear way. Being authentic and secure since day one has helped us gain
large numbers of users who trust our services and believe in our brand.

PAGE 13

Brand Voice Chart
PAGE 14

Slogan

009

VERSION 1.0

Personality

Korek helps users connect and build stronger communities. Our number one value is reliability, we
make sure our services are available across Iraq. We are bold and daring, we make decisions that
help us stand out and make a difference. We connect to our users on a personal level, by treating
them as humans rather than customers, we create a friendly environment that is fun and interactive.

PAGE 10

010

KOREK BRAND GUIDE

VERSION 1.0

UPDATED SEPT 2020

011

BRAND LOGO
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BRAND LOGO

Korek Telecom is the fastest growing
telecommunications company in Iraq. Our
services cover all provinces of Iraq, extending
freedom of mobility to users by providing a
broad range of advanced communications
services. What makes us stand out is the
reliability, speed and quality of our services.
Korek has had years of experience that enable
it to always present the best results with the
least amount of error. We make brave and bold
decisions that help us move forward, stand out
and make a difference.

PAGE 7

About Us
PAGE 8

History
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Reliable

Original Logo
Year 2000
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080 Billboard & Outdoor Guide

045 English Typeface

Updated: Oct 5, 2020
Created By: Hause Design

On August 17th, 2007 Korek was awarded a
nationwide mobile license and Korek is now
covering a total population of more than 32
million inhabitants.

Intent of
this guide

Brand Collateral

007 About us

017 Primary Lockups

Korek Telecom is
covering a population
of over 32 million.

075 Art Direction

034 Common Errors

016 Symbol Meaning
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033 Logo Placement

014 Slogan

008

VOICE & STYLE

076 Framing & Composition

005 Intent of this guide

Brand Logo

History
A key player in the mobile telecom space both
in the Kurdistan region and south Iraq is Korek
Telecom. Korek started operating in Iraq in
2000. It is the first Iraqi Telecom company that
appeared in the north of Iraq. Many people
didn’t have the courage to go into the business
of providing telecommunications services
because it’s a big investment, but Korek did it
and succeeded. Korek is now a big player in
Iraq, it has nationwide coverage and offers the
best quality and price in the mobile space for
Iraqi users.

032 Clear Space

013 Brand Voice Chart

Introduction
ABOUT THE BRAND

028 Logo Size

004 What’s Inside

011 Personality

003

ABOUT THE BRAND

Photography

024 Location Specific Marks

003 Welcome
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The brand is responsible for making its services
available in all regions and areas of Iraq. Korek
makes sure it is there for users whenever and
wherever they need it.

Bold

Korek’s highest priority is its users, and
always focuses on delivering unforgettable
experiences to them.

Local

Korek believes that strength lies in embracing
difference. The brand celebrates diversity
but also highly embraces and values Iraq’s
heritage, traditions and culture.

Clear

Korek uses a direct and understandable
language in its communications. The brand
focuses on being clear, humble and less
complex.

Innovative

Korek is a bold brand that is daring, brave,
courageous and always ready to take risks. The
brand is ready to take bold decisions that are
confident and fearless.

Korek is always fresh and original, through
innovatively delivering its services and
using the most advanced and up to date
technologies.

Friendly

Korek creates a warm, Supportive and
welcoming environment by being friendly,
helpful and caring. The brand is always there
for users.

Real/Authentic

The brand stays true to its values and goals.
Korek does not trick or deceit its users but
rather tries to give a real and honest picture of
the brand to its users.
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Brand Voice Chart
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Kurdish & Arabic Primary Lockups
Sphere

Voice Characteristic

Description

Do

Don’t

Authentic

We stay true to our values and goals. Korek
does not trick or deceit its users but rather
tries to give a real and honest picture of the
brand to its users.

- Be honest and direct.
- Take responsibility for mistakes.
- Follow through.
- Be authentic.

- Oversell.
- Leave conflict unresolved.
- Fail to respond.

Creating a warm, supportive and welcoming
environment by being friendly, helpful and
caring. The brand is always there for users.

- Be Supportive and happy for users who love and value
human connections.
- Share Contents that they tag us in.
- Leave encouraging comments.
- Be happy and feel free to use emojis.

- Speak like a bot.
- Ignore people who ask or want to communicate.
- Be negative to users.
- Talk about other brands.

- Express Gratitude.
- Smile and talk positively.
- Talk about your goals and let people be part of it.
- Be Reliable and take responsibility.

- Talk about others/ other brands.
- Engage in comment fights.
- Spread negativity.
- Seek attention.
- Ask for engagement.

Friendly

Bold

Local

We are daring, brave, courageous and always
ready to take risks. We take bold decisions
confidently and fearlessly.

We believe that strength lies in embracing
difference. We embrace and value Iraq’s
heritage, traditions and culture.

- Speak Local Languages and dialects.
- Be proud of your identity.
- Embrace every community in Iraq and be part of them.
- Be supportive to their cases and values.
- Be part of them and use “us” or “we”.

Slogan
Slogans are one of the effective ways to draw attention to a brand.
The role of a good slogan is to point towards the benefits of a product
or service. Slogans are supposed to highlight the brand image and be
memorable. It also gives a precise picture of what the business is about
and what it stands for.
Korek’s slogan is both memorable and meaningful, it makes users feel
important and significant and that they are part of something big and
special.
Using the slogan in local dialects for each different area will be a great
way to localize the brand and help users feel more connected to it by
communicating to them in their own language or dialect. The locality of
the brand will become more obvious and leave a mark in user’s minds as
“The brand of the people”.

- Take sides.
- Speak in poor linguistic ability.
- Use “you” or “They” for any of Iraqi communities.
- Create or be part of conflicts.

English

The world is in your Hands.

Kurdish

Sorani

. جیهان لەنێو دەستتدایە

Badini

.  جیهان یا دناڤ دەستێن تەدا/ . دنیایە ل ناڤ دەستی تە

Hawrami
Khanaqini

KOREK BRAND GUIDE
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Lockup
Construction

Baghdadi

. العامل بني يديك

Muslawi

. العامل بني ايديك

Turkmani

Dünýä seniň eliňde.

ܵ
ܵ
ܒܐܝܕܘܟܢ ܹܝܠ
ܟܘܠ ܕܘܢܝ ܹܝ
݂

Assyrian & kildani

BRAND LOGO

KOREK BRAND GUIDE

Waves

Primary
Lockups

Original Logo
Year 2000

VERSION 1.0

Logo, Heart
of the Brand
Welcome to the team
learn more about us.
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Symbol Meaning

Color Variations

Primary Lockups

Location-Specific Marks
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Lockup Construction
Alternative Lockups

Korek’s logo has passed a few stages before arriving at the current
one, they share similar concepts, which is “Korek connects your world
together”

Clear Space
Logo Placement
Common Errors

In the second version and the current version four of the waves are similar
to check marks and represent quality, affordability, speed, and security.

Responsive logo

KLV04

KLV12

KLV08

LOGO_W4X_H4.5X

LOGO_W4X_H4.5X

ENCLOSURE_W7X_H6.5X

ENCLOSURE_W6X_H6.5X

ENCLOSURE_W6X_H6.5X

KLV05

KLV13

KLV09

LOGO_W13X_H2X

LOGO_W10X_H2X

LOGO_W11X_H2X

ENCLOSURE_W15X_H4X

ENCLOSURE_W12X_H4X

ENCLOSURE_W13X_H4X

Korek Telecom logo has two primary lockups, KLV04 is for vertical use
and KLV05 is for horizontal usage. As along as there is enough space, is it
recommended to use these two lockups in most cases.

First update
Year 2010

The main element that is kept in all 3 stages is the sphere which is a
reference to earth, as well as the waves that can be seen in all three
versions and they represent connection.

PAGE 34

Logo Size

KLV12

KLV08

Arabic primary Vertical

Kurdish primary Vertical

Vertical lockup.

lockup.

lockup.

KOREK BRAND GUIDE

Waves

Alternative
Lockups

Kurdish primary

lockup.

Horizontal lockup.
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BRAND LOGO
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BRAND LOGO

KLV03

KLV03

KLV03

Alternative lockup 01

Alternative lockup 01

Alternative lockup 01

KOREK BRAND GUIDE
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The white version of the
logo is only used on the
primary color palette
(Ocean blue) background.

The logo has one main color variation, which is composed of Korek blue
for the symbol and the wordmark, and the telecom text is silver.
KLV06

KLV06

KLV06

Alternative lockup 02

Alternative lockup 02

Alternative lockup 02

BRAND LOGO

Black version of the logo
is allowed only in rare

You’re allowed to change the logo color to white only when the
background color is Ocean blue, and only in such case, if the background
color is different or is a picture then the enclosure version of the logo is to
be used, refere to Logo enclose chapter for more info on this.

cases where your only
available color option

020

BRAND LOGO
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021

BRAND LOGO
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022

BRAND LOGO

02
Dotted Version
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prints

023

BRAND LOGO
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BRAND LOGO
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Location
Specific
Marks
01
Emblem Version

KLV02

is black. e.g. One color

X-MODULE is a square shape, the size is always calculated by
dividing the width of the symbol by 2.

019

KLV09

018

Color
Variations

KLV03 “Alternative lockup 01” is used when there is little space to use
KLV05 version of the logo, in tight spaces and for website banner.
KLV06 is to be used when symmetry is required in a design, keep the
usage to minimum.

KLV13
Arabic primary Horizontal

Horizontal lockup.

Korek is the center of your universe
and helps create a smaller world for
you. It goes back to the slogan, the
world is in your hands.

Sphere

VERSION 1.0

KLV05
Korek Telecom’s primary

Current update
Year 2020

016

BRAND LOGO

LOGO_W5X_H4.5X

KLV04
Korek Telecom’s primary

KLV01

015

X-MODULE

All lockups were created using the X-MODULE and its multiplications.
As you can see, in the construction figure on the right, the symbol size
is 2x the module size, and the width of the wordmark in KLV05 is 5x the
module size and in KLV04 the height of the wordmark was taken into
account and it is the same size as the module X, all versions of the lockup
must have a clear space around that is the same size as X- MODULE.

Symbol
Meaning

.  جیھان ھا لەناو دەستت/ . جيهان ها وەر دەستت

Arabic

014

BRAND LOGO

Brand Logo

.  عالەم ئینا دلی دهسیتهنێ/ . دنیا ئینا دلی دهسیتهنێ

(Kola dunye beido xnila)

013

04

LOGO_W4X_H4X

The emblem version of the logo can be used as a stamp, on T-shirt, as pin
badge, car shade or as an extra element where the main logo has already
been used.

ENCLOSURE_W4X_H4X
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Responsive logo
KDV04

Keep in mind that each version of the logo has
its own time and place for use, when you need
to have your logo in small size don’t be afraid to
remove some parts for the sake of legibility.

KDV05

This version is created in the style of the 2010 symbol, with the dots and
fades.

Logo
Size

Keep the usage to a minimum in official papers, letters or stamp.
Don’t use this style on outdoor, billboard designs or social media.

KDV08

KDV09

The numbers indicated here are the minimum
allowed sizes for both print and digital use,
please make sure the version of the logo
you’re using is never smaller than these sizes,
otherwise you’re compromising legibility.

KDV01
KOREK DOTTED VERSION

Full size to be used on Billboards and
Large spaces.
KDV12

025

026

BRAND LOGO
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BRAND LOGO

Clear
Space

11
Full size to be used on Billboards and
Large spaces.

KOREK BRAND GUIDE

VERSION 1.0

X-Module
All versions of the logo have a clear space around them which is the same
value as X-MODULE, this is the minimum required space from any other
element in your designs.
To be used when there is a small
space to work on.

To be used Fav. Icon, as an App icon
and in very tiny spaces.

X-MODULE is a square shape, the size is always calculated by
dividing the width of the symbol by 2.

028

BRAND LOGO
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029

BRAND LOGO

Logo
Placement

Common
Errors

On The Web

The followings are a set of common errors and
mistakes that should always be avoided under
all circumstances.

For the desktop version of the website KLV05
Version of the logo should be used and for
phone screen, the logo should be either on the
left side of the screen or centered without the
telecom part.

Favicon KIC01 & KIC02
Favicon a 32px x 32px icon that is displayed in
browser next to the URL, use either of the two
versions shown above, the one with a white
circle looks better on dark UI.

App Icon KIC03, KIC04 & KIC05
Used for application icons, use either blue
symbol on white or white symbol on blue.

To be used when there is a small
space to work on.

To be used Fav. Icon, as an App icon
and in very tiny spaces.

KDV13

KIC01
web fa v icon
enc l osure_ W4X_H4 x

VERSION 1.0
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05
Don’t distort the logo

Don’t alter the logo lockup
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Brand Colors

BRAND COLORS

Primary
Color Palette

KIC02
web fa v icon
enc l osure_ W4X_H4 x

2X
2X

KOREK BRAND GUIDE

030

2X
2X

2X

KIC03
applic ation icon
enc l osure_ W4X_H4 x

2X

2X

Don’t change the proportions of the logo
elements separately

2X

KIC04
applic ation icon
enc l osure_ W4X_H4 x

Don’t apply special effects to the logo

Don’t apply stroke to the logo

Color is very important in branding and
marketing because it is where first impressions
of customers are based.
Also, color is the secret in producing a good
identity for a company.

KIC05
appli ca tion icon
enc l osure_ W4X_H4 x

Don’t change the logo colors.

Don’t use colored background with the logo

Don’t place the logo on complicated
backgrounds.

Colors are more than just a visual aid
because they convey emotions, feelings and
experiences.

PAGE 36

Primary Color
PAGE 37

Secondary Color
PAGE 38

Supporting Colors
PAGE 39

Using White & Black

PAGE 40

Approved Pairings

BLUE – Blue is seen to be a very positive color. It may invoke trust, security and responsibility. It is
also associated with creation and serenity. Blue instills trust and security that’s why there are many
institutions that count on this color.
Blue has been the color that defines Korek from the start, its usage should dominate the rest of the
color palette. Use it as background color, on billboards, social media posts or any other format, it is
easily recognizable, attracts attention and easy to spot.
Use it as background color, in billboards, social media posts or any other format, it is easily
recognizable, and easy to spot, and attracts attention.

KOREK BRAND GUIDE
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OCEAN
BLUE
PANTONE
2935 C
RGB 000 087 183
HEX 0057B7
CMYK 100 063 000 002

Blue
is for Trust & Security
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Support to Reconstruction
and Peacebuilding of
Liberated Cities in Iraq
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04 ) APPLICATIONS
hallo_notes

Hallo_otes

Buenos Aires

3.959

8.936

posts

MARKETING

followers

Follow

Hallo Notes
In God we Trust, in Data we trust
Read the new insight
https://www.hallonotes.com/

IGTV

ClubHouse

Reads

MARKETING

15.300 Likes

hallo_notes Hi!!
6 MINUTES AGO · SEE TRANSLATION

hallo_notes
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Branding & Design work from the HITEX 2021 event
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Your Gateway To Digitalization

VOLUNTEER

Your Gateway To Digitalization

SPONSOR

GAMING

Digital Media Design Examples

TOMORROW
IS THE
BIG DAY
16|19 JUN
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Munchies
Portion

8,750
6,750
6,750
5,750
8,750
8,750
5,750
5,750
7,750
5,750
5,750
7,750
4,750
6,750
4,500

16,750
11,750
11,750
8,750
15,750
15,750
10,750
10,750
13,750
8,750
8,750
9,750
8,750
12,750

IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD

IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD

11,750
8,750
8,750
11,750
10,750
12,750
8,750
5,750

Cesar Salad
Greek Salad
Green Salad
Chicken Avocado Salad
Goat Cheese Salad
Balsamic Steak Salad
Tuna Salad
Potato Salad

IQD
IQD
IQD
IQD
IQD
IQD
IQD

IQD
IQD

IQD
IQD
IQD

MAIN

Combo

10,750
9,750
11,750
9,750
12,750
9,750
9,750
8,750
9,750
8,750
5,750

13,750
11,750
13,750
13,750
14,750
12,750
11,750
10,750
11,750
10,750
7,750

15
22,000
16,000
20,000
26,000
15,750
29,000
15,750

Chicken Steak
Pan Seared Salmon
Creamy Beef
Chops
T-Bone
Gordon Blu Ravioli
Ribeye
Fish & Chips

IQD

Sandwich

IQD

IQD

IQD

IQD

Cheese Burger
Crispy Chicken Burger
Chicken Avocado sandwich
Mini Burgers
The Munchies Burger*
Classic Burger
BBQ Beef Sandwich
Crispy Chicken Wrap
Taco
Chicken Mayo Veggies
Vegetarians Only Choice

12,750
10,750
11,750
9,000
14,750
12,750
9,750
19,750

IQD

IQD

,000
IQD
IQD
IQD
IQD
IQD
IQD

Espresso
Latte
Mocha
Americano
Cappuccino
Flat White
Hot Chocolate
White Chocolate Mocha
Filtered Coffee

Regular

Irregular

3,500
5,000
5,000
4,500
5,000
4,500
4,500
5,000
3,500

5,000
6,500
6,500
6,000
6,500
6,250
6,750
7,000
5,000

IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD

IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD

IQD

IQD

IQD

IQD
IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

Regular

Irregular

9,750
9,750
11,750
11,750
10,750
9,750
14,750

5,750
5,750
6,750
6,750
6,750
5,750
7,750

IQD
IQD
IQD
IQD
IQD
IQD
IQD

CUSTOM
DOODLING
AND MENU DESIGNS

For One

For Squad

5,500
5,500
5,500
4,250
4,250
5,500
6,500
5,250
7,000

22,000
22,000
22,000
17,000
17,000
22,000
26,000
21,000
28,000

Lemon Cheese Cake
Carrot Cake
Sebastian Cheese Cake Sandwich
Brownie Cookie
Butter Biscuit
Cake of the Day
Lava Cake
Waffle Sandwich
Churros

IQD

IQD

6 ,250
Coffee Frappe
Caramel Frappe
Chocolate Frappe
Vanilla Frappe
Peanut Butter Frappe
IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD
IQD

IQD

IQD
IQD
IQD

Mini Kids’ Burger
Noodles
Chips & Wedges
Pasta

IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD

IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

IQD

1,000
1,500
1,500
4,000
3,000
4,500
10,000
9,000
2,000
2,250
2,250

IQD

IQD

IQD

IQD

A Pot

1,000
1,500
1,500
4,000
1,250
2,250
4,000
5,550
1,500
2,250
2,250

IQD

IQD

IQD

A Cup

Shirley Temple
Mojito
Sleep on The Beach
Teenage Margarita
Strawberry Daiquiri
6,750
Pina Colada
Munchies Sunshine
CCLM Cooler
Blue Lagoon
Cantaloupe Cooler
Ferdi’s Special Vitamin Shake
5,750
Orange-Lime Relaxer
Fizz
Lavender Lemonade
Ice and Fire
Fairy Tail
Pink Lemonade

IQD
IQD

Mineral Water
Pepsi
Seven, Miranda, Dew
Redbull
Local Tea
Flavored Tea
Turkish Coffee
Fresh Juice (Orange, Lemon)
Detox
Pepsi Draft
Lemonade

IQD

IQD

IQD

Margarita
Eggplant Pizza
Honey BBQ Chicken Pizza Sandwich
Ranch Chicken Pizza
Pepperoni Pizza
Tuna Pizza
Calzone
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Alfredo Fettucine
Penne Arabiata
Chicken Penne Pesto
Spaghetti Aioli
Homemade Beef Tortellini
Spinach and Ricotta Ravioli
Spaghetti Bolognese
Sea Food Risotto

DRINKS

Chicken Wings
Nachos Our way
Onion Dip
Grilled Veggies
Chimichanga
Fried Calamari
Onion Rings
Garlic Cheese Bread
Mozzarella Sticks
Fried Rice
Mash Potato & Sautéed Veggies
Chicken Noodles
Fries All Kind
Munchlings
Soup of the Day

Normal
Portion

6,500
4,500
4,500
5,000
IQD
IQD
IQD
IQD

Vanilla Shake
Mixed Berries Shake
White Chocolate Shake
Smoothie Orange
Banana & Strawberry
Apple and Dates
L emon & Mint
Mixed Berries Smoothie
Ice Mint Mocha

6,250

White Chocolate Mocha
Get Chilled of the Day

6,500

Iced Coffee
Iced Tea

5,500
4,000

IQD

IQD

IQD

Gum & Mint
Lemon & Mint
Grape & Mint
Mr & Mrs Apple
Munchly
Munchies Mornings’
Munchies Nights’
Castro

12,500
IQD

+ 1,000 Disposable
+ 5,000 Extra Head
IQD
IQD

MORNING
GOODNESS

IQD

10 Persons
20 Persons

72,000
135,000
IQD
IQD

1 Person
2 Persons
4 Persons

10,000
16,500
30,000
IQD
IQD
IQD

Sausage & Eggs
Sunny Side Up
Scrambled Egg
Cheese Boreg
Rolled Egg sandwich
Pancakes
Mexican Omelet
French Toast
Morning Platter
Kuymak
Cheese Omelet
Waffle Sandwich
Thyme Manqesh
Cheese Manaqesh
Manaqesh Muhamarah
Mini Sausage Egg Sandwich
Meat & Eggs Platter
Crepe Platter

3,250
2,250
2,750
4,500
4500
6,500
6,750
5,250
8,250
4,500
6,750
5,250
3,250
3,250
3,250
5,000
6,500
6,500
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
IQD
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04 Legibility
24px

Make sure the height of the logo is not less than the
specified numbers on the right, so that it can be recognizable
at any given time.
Each version of the logo has different minimum allowed
height, refer to thee right side whenever you’re unsure how

24px

small you can go with the logo.

12px

20px

12px

24px
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Logo Design
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Check out our work at

www.whitespace.krd

+964 (0) 750 470 1564
hello@whitespace.krd

Address: Iraq, Erbil, Empire Business
Tower, T3, Floor 02, Office 01
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